


Objectives

> Appreciate the importance of the principle of emphasis.

> Consider the effect of emphasis in a design.

> Learn visual hierarchy and why using it improves designs.
> Comprehend key emphasis techniques.




What is Emphasis?

The principle of emphasis states that the most
important element on the page should be most
prominent, the second most important element
should be secondary in prominence and so on.




« Emphasis involves giving a single element
within the page or layout visual significance.

* |tis the focal point of the layout, intended to
catch the audience's attention and hold it.
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Effective Use of Emphasis (1 of 2)

> Determine what copy is most important.

> Group related elements.

> Visually stress the important information
through emphasis techniques.




Effective Use of Emphasis (2 of 2)

Limit the use of emphasis—too much
emphasis is as bad as no emphasis.
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Why Use Emphasis?

> Effective emphasis assists readers
in identifying important information.

> Pages with good emphasis are more
visually interesting.




Visual Hlerarchy

> Before applying emphasis establish a visual hierarchy.

> Visual hierarchy is the arrangement of visual elements
on the page according to their order of importance.

> Designers use visual hierarchy to direct the reader’s
attention to key points, starting with the focal point.




Focal Points and Accents

The focal point is the visual element or part of a page

that is most emphasized and catches the reader’s
eye first.

> Secondary or tertiary focal points are called accents.




Visual Hierarchy Example (1 of 2)

> This cookbook cover lacks visual hierarchy.

24th Annual
Chili Cookoff

Winning Recipes Cookbook

“Better than the Best,
Hottest of the Hot”




Visual Hlerarchy Example (2 of 2)

This cookbook cover uses visual hierarchy to highlight
important points.
> The logo is the primary focal point.

> The “Winning Recipes Cookbook” is the secondary
focal point—an accent.

> The slogan type at bottom is the
final accent.

Winning Recipes Cookbook

“Bueller than the Besl, Holtest of te Hol'



More examples . ..
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until the
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Emphasis Techniques: SIZE

Designers employ visual techniques to emphasize key
elements and establish a strong visual hierarchy.

This is the most common tactic.

Some techniques are:
- Make the element biggest
- Make the element boldest




Emphasis Techniques: SIZE

BIGGEST

to emphasize it
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Emphasis Techniques: COLOR

> Add a special visual effect to the element.
> Changing its color to make it different than other elements.
> Tilting it at an angle when other elements are horizontal.




Emphasis Techniques (4 of 4)

Adding color to one element emphasizes it
and draws the reader’s attention.

9 ?

Chicken Barade







Emphasis Techniques: Selective Focus

Focus on one object while everything else
is out of focus.













Emphasis Techniques: Isolation

One object singled out in space.
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Mark Ablay

Silver Palace

Hestaurant




Cole Swensen
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Emphasis Techniques: Odd Shapes

Odd shapes, borders, and edges will
attract the eye giving it emphasis.
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FORBES subscribers. T
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We think of it as*“The executive’s guide to the good life.”
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Emphasis Techniques: Juxtaposition

Comparing objects side-by-side or close
together, gives them both emphasis over
other elements in your design.










Emphasis Techniques: Contrast

Dark against light, light against dark.
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Emphasis Techniques: Surprise

The unexpected, something that gets
attention by being different, unique or
even down-right strange. The fish-out-of-
water, will always attract attention, use
this to your advantage. It is is fun and
unique emphasis technique.
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Emphasis Example (1 of 3)

This page lacks
emphasis, and
consequently
visual interest.

Careers in Visual Communication

The ¥isval Communication Profession

Visual comumunication 15 just one of many commen wimes refziriog wthe praphic design community, such as
praphic communication. commerial arl, visual design, fcation design, and o icaion arls. The
profession s compeised of creative artsts who plan, anelyze, and style visual matenols for commonication
purposes. These creative artists rely on persnnal capressinn as well &s design, typagraphy, and technical skills ta
credts unigue, communicative, and aitractive communication materials for clients, Clients are modvated by a
campetidve marketploee ta make teir produees and services stand apart from the eomperitinn: visoal
cammunicators provide e crealive serviees To IGH That goal, Projects designed by visual commnnicaions may
be books, i packagi ibit: web pages, motion design. signage, multimedia
prasentations, and saon,

Visusl Communication Speeialiics

‘Thers are many specialtizs within the visual communization discipline. More specialties evolve as
technnlngy pravides us with mare communiention channels. At heart. however, all visuol enmrmunicetion
mractitioners design projects that sre mended to indform, influence, enterizin, dircet, cdueate, persoade, sell,
provide an experience, or serve s a reference, Some specialiies include, but are not limied to, the following:

Graphic desizn Mudvertising
Packaging design Frosnotion design
Wieh dexipn v Media
Informaton Design lustretion

Publication Design

Places of Emplayment.

Visval communicators work in all kinds and sizes of swdios, firms, and corp Ermpl
praspects range froa ane o two-person geaphic desipn simdios o Tuge inhonse design deparimems in
mullinetivngl corporalins. Freel {rellempluyed viswal i Jdre pep | in sigmilicent

nimbers in the profession. The fojlowin\g 15 only a partial list of possible smployment prospects:

Giraphic Design Firms
Advertising Agencies

Web Desagn Mirms
Packaging Firms

Mowsnapors Wlapnzine FPhlishers
Book Publishers Corporations
Chganizations

Job Titles

‘The: job fitkes held by mdividuals performing crestive jobs viry according w thear employer's established
buriness mndsl and levels at hicrarchy. The specific ke, for example, of on Art Director at onc instittion may
‘be significantly diffzrent from anether Art Dircctor at another business, This list notes commen tides.

Art Thrcetor

Senior Designer
Puhlication Desiguer

Creative Dirceton
Assistant A Director
Gaphic Nesigner

Tlustraior Wb Dexigner
Producton Artist Art Associate

Arsislml Duesigner Inierm




Emphasis Example (2 of 3)

> Applying the principle
of emphasis to this flyer
results in a more
attractive design.

Visnal communication is just ene of many common terms referring 1o the
sraphi ¢, v s praphic communication, eommencial art,
wisial dsign, commurnication desgm, o ieaiom arts, The profiss
is comprised of creative artists who plan, analvze, and sle visual materials bor
communication purposes, These creative ariss rely on perscmal expression as
well as design, typography: and technical skills to create unique, communics
tive, imd antmacrive commumication materials for clients, Clients are morivated
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There are many specialties within the tisnal communicaton discipline. More
specialties evolve as technology provides ve with more communication chan-
nele, At heart, howeser, all visual communicaion practidoncrs design projects
that arc intended o inform, influenee, enzermin, direes, cduete, peraade,
zcll, provide an caporionees, o scrve as a relerence. Some specialtes oclude.
but are not limited Lo, the Tollowing

Visual Co

in

Graphic Design Advertising Packaging Design

" " "
9 I'romotion esign Wb Design hew Media
I Z I I Infosrmation |hesign lnstradom Pusnlicarion esign
" .
Wisnal coenmmumivatars work sl kinds aolsias ol amlins, organiation,
B, and corperations. Eamplopaneat prospects sangge Trom oone or bso-puias

raphiic: desige: stdios w bge in fouse desgn deparmens o oulisational

ol porations. Freclncers (sell-employed visual communlealons) e e pre-
sented In slgruficant numbers in te profession. Lhe following ks only a pardal

nd adds visual interest. e e e

Crapihic wFinms  Wob Dinign Firne Advertising Agencicn
Packapsing Firms Mewspapers Misggaci e Publishess
Bk Publishe:s Gt parations Ouiganizationg

‘I job titles held by individuaks perborming creative jobs vary sccording 1o

their ermplover's estshlished business model and levels of hierarchy, The spec
ifie: raskes, for example, of am At [ieecror 2t one nschifen may he
differrent from anithes Are Direcor atanother hisioess, This list netes

amficanitly

commue fites.

Llrendlive Direcun Art Divecun Assislant Art Direcio
Setiv: Designer Graphic Designer  Publiciion Desigaer
Hlnserator Wb Designer Produstion Astise

A Amociate Assistant Designer  Intern



Emphasis Example (3 of 3)

Visnal communication i
srruphie: design communi
vzl el
is comprised of creative artistz who plan, analvee, and siple vissal materials bor
communication purposes, These creative ariss rely on personal expression as
well as design, typography, and technical skills to create unique, communics

tive, imd actracrive communicition mazerials for clients, Clients are morivated

2 e thesr produrts servires stamed apar

le: the: creatve services o

1St Gne o MATy common terms referring 1o the
¢, such ms rapiie communization, coommencial art,
. The profession

> Making the subheads
bigger and a lighter color
highlights important topics.
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There are many specialties within the visual communication disoy
specialties evolve as technology provides ve with more communication chan-
nele, At heart, however, all visual communication practiconers design projects
that arc intended w inform, influcnee, cnsermin, ditee, eues smde,
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‘I've job titles held by individoaks performing creative jobs vary sccording o
their ermployers esthlished hosiness model and leve’s of hierarchy, T
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Llrenslive Directn Art Divecun Assislant Art Direcio
Sewior Lesignes Graphic Desigier  Publicaion Desigaer
Uluserator Wb Designer Produstion Astise
A Amsoelate Assistant Designer  lntera




Too Much of a Good Thing

Overuse of emphasis
makes a page busy
and visually confusing.
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Summary

> Analyze the page’s message and establish a visual hierarchy.
> Stick to the visual hierarchy to emphasize critical information.

> Effective emphasis assists in communication.

> Too much emphasis detracts from communication.



