The four design principles

oRALP.

Contrast
Repetition
Alignment
Proximity




tontrast

“If two Items are not exactly
the same, then make them
different. Really different.”



tontrast

=Contrast focuses on visual interest.

=*Match items exactly or make them entirely
unigue from one another.

=Contrast creates an interest on the page and
simplifies the organizational structure.
different fonts, colors, shapes and images
on the page.

ey iz to be aggressive and make the
contrast stand out.




tontrast
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tontrast
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Repetition

“Repeat some aspect of
the design throughout
the entire piece.”



Repetition

»Repetition focuses on consistency.
*Repetition comes through unity and
onsistency in font, alignment, headings, etc.
Look for existing repetition to strengthen,
while also seeking to create repetition
' through various aspects of layout.



Repetition

Terence E“g[iSh Repetitions:

® Stratford-upon-Avon, England Bold typeface

Repetition can
come through
fonts, spacing
il BT i or images. This
B Stratford Grammar school, | thin )
| W) | Aligriments example shows
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= Play broker

Objective

= To make money Square bullets

» Definitely not University

» Shareholder of Glabe Theatre

Favorite Activities
» Suing people for small sums

» Chasing women




Repetition
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Repetition does not require that
everything appear exactly the
same. Here you see repetition in
font but variation in color and
layout. However, the style
remains consistent throughout,
providing a uniform look that is
visually appealing.



Alighment

“Nothing should be placed on the
page arbitrarily. Every item
ould have a visual connection
something else on the page.”



AlisSnment

*Alignment focuses on unity.

=*There needs to be something that ties together
all of the elements of the page visually.
=Strong alignment organizes the page in a
sophisticated look that is more visually
appealing to the reader.

=Consciously look whenever you place
INng on the page to see what else can be
aligned with the new object.
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Alighment

The left example features no real alignment
or use of proximity, the one in the middle is

Ralph Roister Doister (717) 555-1212

Mermaid Tavern

London, NM

center-aligned, while the example on the

right shows a right alignment.

Mermaid Tavern

Ralph Roister Doister

1027 Bread Street
London, NM
(7171 555-1212

Mermaid Tavern

Ralph Roister Doister

ich one Is more attractive?

1027 Bread Sireet
NM
9y

London,
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Proximity

“Group related items together...
So the related items are seen
S one cohesive group rather
n a bunch of unrelated bits.”



Proximity

*Proximity focuses on clarity in organization.
*Related items placed in close proximity to
each other appear as one visual unit, rather
than several unigque items.

Simply placing related items together on a
ge creates a stronger organization that is
more visually appealing and helps the
reader remember the information.
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Friday November 1 at 5 p.m. Cymbeline
In this action-packed drama, our strong and true
heroine, Imogen, dresses as a boy and runs off
to a cave in Wales to avoid marrying a man she
hates.

Friday, December 6, 5 p.m. The Winter's Tale
The glorious Paulina and the steadfast Hermione
keep a secret together for sixteen years, until the

Delphic Oracle is proven true and the long-lost

daughter is found.

All readings held at the Mermaid Tavern,
Grand Hall. Sponsored by the Community Educa-
tion Program. Tickets $10 and $8
For ticket information phone 555-1212
Also Friday, January 3 at 5 p.m. Twelfth Night
Join us as Olivia survives a shipwreck, dresses as
a man, gets a job, and finds both a man and a
woman in love with her.

Proximity

Which page is
easier to follow
and more
attractive to the
eye?
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Proximity

gpoeTedt Free 5., The example to the left is random and
Degr o .

Learn to Dance! ..., chaotic, with words strewn about all over

gipHoP  Salsa  Clo@®  Fopk the page without any sense of order.

ey Qulis This makes it confusing to look at and

B0 o give Lane Mambo  LindyHOP almost gives you a headache trying to

;:rc;) 1 Chacha — KeomP ik comprehend all the information.
%9 ™ Rosetta Dance Stodio {’%ﬁgaﬁ\“‘?’

Learn to Dance‘

etta Dance Studio = 109 Jdive * Saturdays 9am.to3
Smooth Rbythm Street Social
Waltz Cha Cha Hip Hop East Coast Swing
Tango Rumba Krump West Coast Swing
Foxtrot Bolero Funk Lindy Hop
Quickstep Mambo Clown Salsa

With or without a partner!
Prizes! Free Tea and Scones!




source

Robin Willlams: The Non-Designer’s
Design Book, Third Edition.
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